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Vegan Education in Schools
Case study of speciesism
Questioning meat - ethics, justice and the future
Years 7 to 12
Lesson 7: The false face of the animal agriculture industry and the truth

Overview: This lesson investigates how the animal agriculture industry deceives the public through
marketing tactics, misleading labels and false narratives about humane treatment. Students will
critically analyse how companies present an idealised version of animal farming while hiding the
brutal realities of slaughterhouses, industrialised and 'free-range' farming systems and live animal
transport. The lesson will compare industry propaganda to the documented truth, enabling students
to develop critical thinking skills and challenge misinformation.

Objective: Reveal how the animal agriculture industry deceives the public with false claims of
humane treatment and contrast this with the brutal realities of animal farming and slaughterhouses.

Outcomes:

o Students will identify and analyse marketing tactics used by the meat industry to create a
false humane image.

« Students will evaluate real-life footage and undercover investigations to expose industry lies.

o Students will critically assess how language is used to mislead consumers into supporting
animal agriculture.

« Students will develop strategies for countering misinformation and educating others on the
truth about the meat industry.

Materials:
e Videos:

= |s HUMANE slaughter a myth? - Plant Based News

= How the Meat Industry Uses ‘Humane Washing’ Terms - Now This Impact

» Photojournalist Exposes Reality of Factory Farms - Now This Impact

=  Exposed: Widespread cruelty in Tasmanian slaughterhouses - Animals Australia

= Slaughterhouse children: The dark truth behind the meat you eat - NBC News

= | got a "Masters in Beef Advocacy" - Natalie Fulton
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https://youtu.be/UNLeVA6xzyA?si=IsrrvX5jbW7RJoRH
https://youtu.be/dATr8nwTIMo?si=2UnGNdUP-H8xAL7o
https://youtu.be/2X8jhOkEh-g?si=SqsbpHODLyg4c-VE
https://youtu.be/7N9gUdGKWNY?si=ZXfKB4Zpe0pQVsm5
https://youtu.be/c1RsPpUS9iM?si=I9daNFhl6GyEH5lR
https://youtu.be/GiWztQ00BO0?si=6eqr4r-6dTZL7lO-
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o Articles:

Meat Industry Using ‘Misinformation’ to Block Dietary Change, Report Finds - DeSmog

Live Export Death Files - Animals Australia

The suffering of exported animals - Animals Australia

How labels like 'humane' and 'free-range' trick consumers - PETA

e Case studies:

Advertising campaigns from major meat producers vs undercover footage of their
farms

The use of euphemisms such as “processing” instead of “slaughter”

¢ Handouts:

Side-by-side comparison of industry advertising vs actual conditions in
slaughterhouses and animal farms

A glossary of misleading terms used by the meat industry

Lesson steps:

1. Introduction (10 minutes):

Ask students: “What images come to mind when you think of a farm?”

Show examples of meat industry advertisements featuring happy animals on green
pastures.

Introduce the focus of the lesson: how marketing distorts reality.

2. Marketing myths vs reality (20 minutes):

Show a compilation of humane-washing ads and compare them with footage from
animal farms (Is HUMANE slaughter a myth?).

Discuss the psychological tactics used to make people feel comfortable about eating
animals.

Case study: A company advertising “ethical meat” while using intensive farming
methods.

3. Language manipulation and euphemisms (20 minutes):
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Discuss terms like “processing plant” instead of “slaughterhouse” and “harvesting”
instead of “killing.”



https://www.desmog.com/2024/03/01/meat-industry-using-misinformation-to-block-dietary-change-report-finds/
https://animalsaustralia.org/our-work/live-export/live-export-death-files/
https://animalsaustralia.org/take-action/campaigns-and-investigations/live-export-global/
https://www.peta.org/issues/animals-used-for-food/animals-used-food-factsheets/free-range-organic-meat-eggs-dairy-products-conning-consumers/
https://youtu.be/UNLeVA6xzyA?si=IsrrvX5jbW7RJoRH
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» Present a glossary of misleading terms and ask students to rewrite them in truthful
language.

= Case study: The difference between “free-range” marketing claims and the reality of
overcrowded sheds.

4. The hidden truth behind slaughterhouses (20 minutes):

= Show undercover footage exposing the brutality of slaughterhouses (Exposed:
Widespread cruelty in Tasmanian slaughterhouses).

= Discuss how these practices contradict humane claims made by the industry.

» (Case study: Reports of animals skinned or dismembered alive due to ineffective
stunning.

5. Live export: What happens after the farm? (15 minutes):

= Show evidence of Australian animals suffering during live transport (The suffering of
exported animals, Live Export Death Files).

» Discuss why humane treatment is impossible when animals are crammed into ships
and trucks for days without food or water.

» (Case study: Death rates and injury statistics from live exports.
6. How to counter industry misinformation (15 minutes):

= Discuss ways activists expose industry lies (e.g., undercover investigations, public
awareness campaigns, media pressure).

» Brainstorm strategies for educating the public about the truth behind “humane meat.”
= (Case study: The impact of social media in debunking marketing myths.
7. Class discussion and reflection (10 minutes):

» Ask students: “How do you feel about the way the meat industry presents itself?”

» Discuss how people can critically evaluate industry propaganda and act in ways that
align with their principles.

= Encourage students to think about how they can raise awareness about these issues.
Homework:

o Write a 500-word essay analysing a meat industry advertisement and explaining how it
misleads consumers.

« Research a company that claims to sell “humane” meat and investigate the reality behind its
farming practices.
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https://youtu.be/7N9gUdGKWNY?si=ZXfKB4Zpe0pQVsm5
https://youtu.be/7N9gUdGKWNY?si=ZXfKB4Zpe0pQVsm5
https://animalsaustralia.org/take-action/campaigns-and-investigations/live-export-global/
https://animalsaustralia.org/take-action/campaigns-and-investigations/live-export-global/
https://animalsaustralia.org/our-work/live-export/live-export-death-files/
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o Create a social media post, poster or video that educates people about the false claims made
by the animal agriculture industry.

Differentiation:
« Provide pre-selected advertisements and articles for students needing extra support.
« Allow students to create an educational infographic instead of writing an essay.

e Encourage advanced students to research industry-backed studies that attempt to downplay
the suffering of farmed animals.

e Use small group discussions for students who prefer verbal expression over written
assignments.

Assessment criteria:
o Participation in discussions and ability to critically assess industry claims.
o Depth of analysis in homework assignments.
o Engagement with counter-misinformation strategies.

o Critical thinking demonstrated in class debates and presentations.
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